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1. Faor the most part, the top 10 categories remain the same as 2007-08 except for one new entrant: medicated soaps.
2. The share of telephone and mobile communications has decreased slightly this year from 27% 1o 26%.
3. The share of detergents and tea has increasad by 2% and 1% respectively over 2008-09.
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OVERVIEW

i Thnlnpiﬂhmuﬁmwrmmﬂm radical changes this year with seven out of the 10 being new to this year's rankings.
2. FMCG brands account for 9% of the spend by the top 10 brands, while communications brands account for just 2%.

* Channiols tracknd mchude TV, Apnia, ARY Dugital, ARY Nows. ATV, AVT Khybor, Business Plus, Canoon Network, CNEBE Pakistan, Dawnlaws, Express News, Fimaria, Goo
Erurtadnmin, Goo Maws, &ﬁsﬂm HEO, Hisn TV, Indus Nows, Indus Vision, KTN, Masala, MTV Pakiatan, Play TV, PTV News. OTV, Sindh TV, Ten Sparts, Tha Musilk, TV Ono and Zaug
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