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PRINT MEDIA — PRODUCT CATEGORIES

Data provided by Gallup Pakistan for the fiscal year July 1, 2008 to June 30, 2008

1a. Top 10 Product Categories Advertised in Print Media (Newspapers and Magazines) b
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1¢. Top 10 Preoduct Categories Advertised in Magazines
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CVERVIEW

Classified Advertising remains the top adveriising category i pnnl. However, its overall share has decreased from 20% to 16%.
The share of lefecom advenlising in newspapeds has dipped from 10% 1o 7%,

The share of real eslate advertising in newspapers has increased from 6% 1o 9%,

One new category emerges in newspapers: magnzines.

Milk & dairy preducts and shampoos, both of which are big magazine adventisers, have seen sharp decines this vear.
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